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1 (a) Define International Marketing and explain the Objectives,10

Special Problems and Major International Marketing

Decisions in brief.

(b) Explain various International Marketing/Market Orientations.10

OR

1 (a) Explain the International Marketing Environment in brief.10

(b) Explain various Market Entry Strategies available to a Global10

Firm.

2 (a) Briefly explain the New Product Development Process of10

an International Firm.

(b) Explain Major International Product Decisions like10

Branding, Designing, Labeling and Packaging in brief.

OR

2 How does International Product Pricing differ form Domestic20

Pricing? Explain the Objectives, Factors affecting and Various

Policies of International Pricing.

3 Explain Various Types of Middlemen operating in the15

International Markets and discuss the Factors affecting the Selection

of International Channels of Distribution.

OR

3 Explain the Role and Functions / Elements of the International15

Logistics System.

4 Explain the Major Steps involved in the Process of developing15

an Effective International Marketing Communications Program and

Explain the problems arising in International Marketing

Communications.

OR

4 Explain in detail the Major Elements of the International15

Marketing Communication Mix of a Company.
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